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Selected Green Alternatives

Energy-efficient household appliances Solar, thermal water heaters

Eco-friendly construction materials Drip irrigation systems

Electric and hybrid cars CNG systems 

Heating systems; Energy-efficient 
stoves; Briquettes.



Awareness raising –
employees

• Introductory presentations 

• Training For Loan officers under TA of 
FMO

• Incentive system “Green Olympics”
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Awareness raising –
Customers

• Information booklets 

• Outdoor campaigns 

6



7

Awareness raising - Informational Video about “Solar Water Heater”

https://www.youtube.com/watch?v=CwvyN_bVOWc
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• In the scope of the project, 4 loyal clients were selected from different regions of Georgia.  

• Two partner companies were selected, from which we purchased energy-efficient stoves and 

briquettes;  

• We paid 2 visits to each selected client and partner. During the first visit, we donated the gifts, 

provided guidelines and shot the video featuring the process. At the next stage, we 

interviewed clients and shot the video about gained experience.  

Awareness raising -Mini project - „donation of briquettes and stoves to Crystal 

clients” 

On Youtube channel – Green Project
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Green Vendors
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Products
Drip irrigation systems

Eco friendly constraction materials

Heating systems

Houshold appliances

Solar water heaters

Hybrid cars

Installation of gas equipments

Other

2019, December
Green Portfolio – 7,675,820 ₾
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Energy saving/ Co2 calculator –Under TA of FMO 

2019 Green portfolio impact

Energy saving - 2,7mln
CO2 reduction - 417 tons 

Green Financing results for 2019  =  CO2 absorbed by 16,6K  trees  

2018 Green portfolio impact

Energy saving - 2,5 mln
CO2 reduction - 315 tons 

1 tree can absorb (cleans) 25 kg of CO2 per year
Green Financing results for 2019  =  CO2 absorbed by 14,1 K  trees  
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Currently working on

Marketing Project “Green Home” –Under TA of GGF 
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Challenges

• Still lack of information and low awareness in the country;
• Lack of incentives from government for customer or financial sector. (like subsidies, 

cashback, tax incentives..)
• Lack of vendors, who sell or produce these products.  
• High costs / prices compared to other products. 



THANK YOU.

This i s a powerpoint presentation. All slides in this presentation are intellectual property of CRYSTAL™ — Financial Inclusion Organization.

Hall 10 

Expo Georiga

118 Tsereteli Avenue

Tbilisi, Georgia

https://ir.crystal.ge
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https://ir.crystal.ge/

